ENAVEK 2014-2020

ENIXEIPHZIAKO NPOMrPAMMA
ANTAMFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

, Epyaneiobnkn
| AVTQYWVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon A®OI MAYPOMIXAAH - MIXAHAIAH & ZIA O.E. nou &dpevel ornv nepipepela KENTPIKHZ
MAKEAONIAZ svtaxobnke otn dpaon «EpyaAeiobnkn AvtaywvioTikOTnTac» npolnoAoyiopou 400 ekar. Eupw. H
dpdon oToxeuel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAC TWV HIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, €ENEVOUOVTAG OTOV
Napaywylikod €KCUYXPOVIOKO TOUG, TNV UIOBETNON CUCTNNATWY Tunonoinong & nioTronoinong, kabwg kair o€ branding
KAl Yyn@lakn npoBoAn.

O OuvoAIKOG npoUnoAoyiopoc TnG enevdouoncg eivalr 79.139,06€ sk Twv onoiwv n Onuooia dandavn avePXETAl OE
39.569,53€ kai ocuyxpnuatodoTeiTal and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakns Avantu&ng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG

OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiouog

v Juokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v/ MIoBoAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N enIXEipnon NETUXE:

v BEATIwON TNG avTaywvIoTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdc WE TN Npoobnkn VEWV NPoiovTwyv & UnNnpecinv
v €Eao@AAion uWnAOTEPNCG NOIOTNTAG NPOIOVTA & UMNPEDIEC

v au&non TnG napaywyikotTnTac & BeATimwon AsiToupyikwy d1adikaciwv
v/ gvioxuon TnG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTrApnon noioTIKwV BECEWV €pyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon ano@ePovTac opeAN TNV avraywvioTIKOTNTA TNG XWpac Kabwg

KAl TNV TOMIKN OIKOVOWia.
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Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



